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• A clear need addressing 
my issue

• Humanised

• Relevant

It is personalised







How do we alleviate fear?

Agree with our 
audience’s value

Show them that 
both of us have 
shared values

Start the conservation with 
the shared values NOT the 

disagreement

Show empathy Body language
The appropriate 

spokesperson/communicator

• Not through SCIENCE but TRUST



Start with WHY

Simon Sinek



WHY?

• Makes it relevant to 
your audience

• Creates the empathy

• Audience wants to 
know more



Striking a balance: 
Benefits-Risks

• Off target mutations
• Compare with conventional 

techniques
• E.g. Lenape potato

• Risk assessment

• Risk management

• Simple language



Be a storyteller

Use real life examples 

• People

• Diseases

• Quality life

• Nature

• Animal cruelty



Who is the 
communicator? • Institute vs Human (scientists, farmers, 

consumers etc)

• Humanised 



• Knowledge deficit theory

• More science information will lead to 
acceptance

• More HOW (method) 
than WHY
(impact/benefits)

• Scientists 
being 
bystanders in 
GMO debate

• Technical jargons 

• Lack of 
storytelling 

Mistakes 
from GMOs

• Feeding global population 
/ Alleviating hunger and 
poverty

• Overpromising

• Too much farmer 
centric

• Focus on consumers



Personalised

Humanised

Trust

Storytelling

A human face as a communicator 



THANK YOU FOR YOUR 
TIME !

Maha@bic.org.my

FB: Dr Mahaletchumy 
Arujanan
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